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Smithers District Chamber of Commerce
1411 Court Street

Box 2379

Smithers BC V0J 2NO

CANADA
chamber@TourismSmithers.com
Phone: 250.847.5072

FAX: 250.847.3337

2007/2008 Board Members
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David McKenzie Jason Krauskopf Jamie Cox
(Sandman Motor Inn) (Rayz Board Shop) (Ski & Ride Glenn Bandstra
President 1stVice President Smithers) (Frontier Chrysler)

2nd Vice President

Brian Atherton
(Individual Member)

Denny Broza

Director (Stargjiz:\égtsradm) Mark Edwards Linda Hanson
(Northwest (Old Ranger Station)
Community College) Director
Director

L4

Hans Rodinger, George Whitehead,
(Smithers Guest House) (ScotiaBank)
Director Director

Jane Matthews
Scott Olesiuk
(Glacier Toyota)

(Two Rivers Lodge)
Director

Chamber Staff

Year Round staff:

Brian Burrill Manager

Susan Randrup Bundock Tourism/Administration
Summer Staff:

Amanda Glaim Visitor Counsellor

Memory Cunningham Visitor Counsellor

Krystal Nikal Visitor Counsellor

Although most of us hate to see summer end, it
does signal the beginning of other things. School
comes to mind. How many of us remember the
days leading up to thefirst day of school with the
thought of new friends and a new teacher? Putting your name on those
crisp scribblers and making the sincere promise to yourself that this
was really the year you were going to keep the scribblers neat was ex-
citing, if not short-lived, for many of us.

Since my last President s report, we ve welcomed new directors to our
board. Our new directors include Jane Matthews (Two Rivers Lodge),
Hans Rodinger (Smithers Guesthouse) and George Whitehead
(ScotiaBank). Our thanks to departing directors Michagla Bork (Silvern
Lake B&B), Scott Loptson (McElhaney Engineering) and Deb Meiss-
ner (individual member). Appreciation awards were presented to these
departing directors at our August Chamber Business L uncheon.

Our annual trade show renamed the Northwest Trade Expo took
placein April. Following disappointing financial returnsin 2006, our
board decided that we needed to shake things up a bit. Along with
other things, we adopted a new name and created a different layout in
the Civic Centre. This strategy was moderately successful as our finan-
cial returns were encouraging compared to 2006. But asthisis our
chamber s mgjor fundraiser, we will try to be even more innovativein
2008. If your businessis new or you feel that your business needs
more exposure, the Trade Expo isthe place for yo u. Member and
other discounts will save you $100 on a booth at our 2008 Trade Expo.
Contact Susan at the Chamber office for more information about booth
rental.

Speaking of the fall being about new beginnings, our board isworking
on afew that we will be soon be sharing with you. A task forceis now
putting finishing touches on arevised Strategic Plan . We have a'so
spent time during the summer working on a Business Information
Guide. This guidewill be of assistanceto al businesses but it will
especialy target new businesses to our area. And, you can expect our
chamber to soon have a new, highly functional website. Thisislong
overdue but we now feel that we can go no longer with our current site.
Expect our new site to be much more inter-active and informative.

| encourage all members to take part in Chamber events during Small
Business Week, October 14™ to 20™. The high point of Small Business
Week isour Community and Business Awards, schedu led for Octo-
ber 13" at the Smithers Golf and Country Club. Nominations are now
underway and boxes are conveniently placed at Calderwood Realty,
Oscars Source for Sport, Interior News, Smithers Lumber Y ard and the
Chamber office. All nominations cast will be eligible for a HawkAir
trip for two or a Family Swim Pass.

And finaly, a good-bye to Brian Burrill, our retiring chamber manager.
Brian has been with the Chamber since 2001. We wish him well in his
retirement.

Good-bye for now and have a safe and pleasant fall season.

David
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BC COMMERCE CENTRE

The 2010 Commerce Centre site was established to inform, educate and ~
connect BC businesses to Olympic Games-related opportunities. This site is a BRITISH
place for the business community to access news, information, resources and COLUMBIA
business opportunities related to the 2010 Olympic and Paralympic Winter The Best Place on Earth
Games.

To view the Commerce Center s latest newsletter, go to:
http://www.2010commercecentre.gov.bc.ca/documents/Newsletters/2007/
Newsletter Summer2007.pdf

At this site, you Il find how:

o BC Companies got involved in the design and production of the Countdown Clock
0 You can get your business involved by participati ng in a 2010 Business Opportunities Workshop
0 Sun Peaks Resort is involved in the 2010 Winter Games

To find out more information regarding the Olympic and Paralympic Live Sites Program
Reminder: Chamber members (at no charge) are encouraged to take advantage of 2010 Commerce

Centre service features at www.2010CommerceCentre.qgov.bc.ca <http://
www.2010CommerceCentre.gov.bc.ca> :

0 2010 Business Network (An on-line database of suppliers)

o Think Asia China 2008 Workshop (This workshop focuses on the China opportunity in 2008 at
the British Columbia Canada)

0 Business Opportunities Notification Service (receive relevant leads electronically)

0 2010 Business Opportunities Workshop (Ask us about how you can attend one)

Online Tools and Resources (Prepare your business for opportunities)
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Each year, the board seeks Chamber members to become directors. In past years, this was an onerous task, often resulting in
acclamations to the board due to the lack of candidates to run in an election. In every organization which has a board of directors,
the democratic process is always preferred when electing members to the board. For the past three years, we ve had an election in
our board process, resulting in board members who, in general, are more dedicated and hard working. A lively election is often a sign
that the membership has more faith in the organization, resulting in a greater desire by its members to be part of the organization s
leadership.

**But what is a director and what do they do? Directors play a vital and important role in ensuring the success and effectiveness
of the Chamber of Commerce. Although the role is one in which you are asked to provide leadership and guidance to the
organization, there are also obligations that you undertake as soon as you formally assume the title Director . Responsibilities
generally fall under two categories: 1) Contribution to Board Effectiveness; and, 2) Legal and regulatory responsibilities. As the
responsibilities of 1) are more the day to day responsibilities, let us cover those in some detail.

® Participate actively in the business of the board;

®* Oversee the management and the affairs of the chamber (but not micro-managing the professional staff);
® Act honestly, in good faith and in the best interest of the chamber membership;

* Ensure compliance with relevant acts, regulations, articles and chamber policies;

® Stay informed on matters relevant to the Chamber;

* Participate actively and constructively in board discussions;

* Dontrepresent the interests of special interest groups over the Chamber s interests;

®* Dontspeak out or act as an individual on behalf of the board unless authorized to do so;

* Come to meetings regularly and be well read on the materials in the agenda package.

**Adapted from BC Chamber of Commerce Best of the Best Board workshop.

What is the workload of a Chamber director? Our board meets once a month usually on the first Monday of the month. Our
chamber only has two committees the executive comm ittee and the finance committee . These committees will meet about once a
month, unless something out of the ordinary arises (hiring new staff, etc.). Most other board work is done through task forces . A
task force is an ad hoc or special purpose group that comes together for a specific task. For example, the business awards task
force will plan and coordinate the Community & Business Awards event. They might meet on a semi-weekly basis for a few months
before the event. Once the event is over, the task force is disbanded. Each director is expected to be part of at least one task force.

Other board duties are dispensed through portfolios . For example, a board member with expertise or interest in forestry, may hold
that portfolio. This director would then be the goto person in the event of review and comment to the board about information on
forestry AND if it s relevant to the board.

Board members may also be asked to attend workshops or conferences. This is on a voluntary basis and all cost incurred will be
covered by the Chamber. Attendance at Chamber business luncheons and other functions is strongly encouraged. But, as many
directors are also business owners, we realize that attending chamber functions is not always
possible.

N
If you have an interest in being part of the Chamber leadership, you should contact the
¥ President, David McKenzie, at 847.5072 or through email mdsmithers@telus.net
Smithers B.C.
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AboutUs » ContactUs
The Bulkley Valley Research Centre was established to conduct high-quality research on
northwestern British Columbia s natural and cultural resources. This not-for-profit society was
started in 2002 by a group of local scientists, researchers and concerned citizens and last fall took
over the old post office space on Main Street, giving it a physical presence in downtown Smithers.
The centre s goal is to advance scientific and technical knowledge, as well as improve public
understanding of sustainable management of natural resources. We believe the Bulkley Valley has
the potential to be an internationally-recognized setting for natural resources research.

Zorrinno Lodge

Zorrinno Lodge is a Vacation Home Rental . It s
private, fully furnished to a high standard, newly
renovated, log home on 10 acres with a beautiful
river and mountain view. It offers satellite
television, high-speed wireless internet, laundry,
and three bathrooms. Hot tub to be installed soon.
It has two queen beds, three double and one twin.
It has an open dining and living room with another
sitting room in the bedroom loft.

-~ Owner is Julian Smith of London, England who
has been smitten by the town of Smithers, the
friendly people and the wonderful fishing.

Please contact the Property Manager, Cynthia Schneider @ 877-1817 or
zorrino@xplornet.com for booking or information.
Website is under construction: www.zorrinolodge.com
Prices start at $150 per night for double occupancy.
20 minutes west of Smithers on Canyon Road off River Road between Trout Creek
and Moricetown.
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Northern Science and Innovation Centre

Covering a vast region that stretches from Haida Gwaii to Houston, and
from Kitimat to Stewart, the Northwest Science and Innovation Society
(NSIS) is a non-profit society that provides programming and events
b targeted at businesses, communities, and students/
educators involved in science, technology, and
— innovation. NSIS is led by Executive Director Christine
Slanz and a dynamic team of volunteer board of
) directors from around the area including Joe Wong of Woodmere Nursery in
((ﬂ —~ Telkwa. To find out more about NSIS and what programs may be applicable to
— \' —— your business or organization, visit www.nsis.ca.

Ultimate Security

Ultimate Security Inc. is a dynamic establishment that offers a wide variety of security
guard services. They are fully licensed, bonded and insured to cover you best.
Ultimate Security Inc. has flexible rates, and can devise contingencies for any
situation, you, as a customer may require. To find out more call 847-5560 or email

ultimatesecurity@telus.net

- C
) *

Your chamber has developed a number of strategic positions
throughout the Chamber building dedicated to small business adver-
| tising. Because of the large volume of clients that come through our

building on a daily basis, we consider these spots to be hot and
easily spotted by local residents and guests. Most of the Hot Spots
can be rented on a yearly basis. But others can be rented by the
week. The shorter rental arrangement might be useful for a seasonal
special that you re offerlng Hot Spots are particularly powerful if your business in part of the hospital-
ity sector accommodation or food/beverage. If your e interested in a Hot Spot, please call Susan at
847.5072 or email her at info@tourismsmithers.com
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Smithers District Chamber

of Commerce

Chamber Develops Strategic Plan

This Strategic Plan is the product of two visioning sessions held April 24-25, 2007 at the Two Rivers Lodge, Telkwa, BC. All Smithers
District Chamber of Commerce Directors were in attendance for either one or both sessions. Brian Burrill, Chamber Manager was in
attendance for both sessions. The current Directors include: David McKenzie (President), Brian Atherton, Scott Olesiuk, George
Whitehead, Jamie L. Cox, Brian Atherton, Linda Hanson, Jason Krauskopf, Denny Broza, Hans Rodinger, Jane Matthews, Glenn
Bandstra and Mark Edwards (Facilitator).

As a lead-in to the strategic planning process, Directors brought forward these key outcomes for the sessions:

To have stated in a clear, concise manner, the purpose of he Chamber and what can be done to achieve that purpose
To Develop a road map as a Chamber for the 07/ possible 08 Year

To develop a plan by which the Chamber can conduct business in through 2007/08

Better Understanding of the Chamber plan, role or duties

Set specific goals and timelines how and when to achieve them

To succeed in the celebration of the opportunity of the Bulkley Valley tourism potential

Development of multilingual web site for international commercial growth and tourism

Report that we can have to guide us, share with members, and refer back to

Finalize a concrete plan that we can all understand and work within

To give the Directors more input & opportunity to offer positive influence to the Chamber by streamlining systems
Clearly outlined goals with an effective system to monitor these goals. Goals displayed so they do not get forgotten.
To have goals and time frames set until Dec 2008

Build relationships, create passion, chart a course, expand on the possibilities

As a result of these projected outcomes of the plan, the Mission of the Smithers District Chamber of Commerce is as follows:

Our Smithers District Chamber of Commerce fosters a thriving business environment by providing leadership and
services to our members, guests and the community.

And, from this Mission the following goals & strategies are set:

Promotion Goals

* To attract business to our district

* To coordinate information about events & activities in our district

* To support new business interests

* To actively engage in the municipal planning processes

* To increase our presence at public consultations to promote our view

Services Goals

* To provide training opportunities

* To increase benefits that assist in efficient business operation

* To offer a comprehensive information guide for new businesses
* To provide a personal network service

Strengthen the Franchise Goals

* To grow our revenues

* To plan for future investments

* To strengthen our image

* To increase our influence in the political forum
* To foster strong networks
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= - During Small Business Week each year (October 14" 20 ™ this year), your Chamber of
".x, Commerce presents the Community & Business Awards . These business excellence
awards will be held this year on Saturday October 13" at the Smithers Golf & Country Club.

The theme of this year s awards event is Think Big . Some creative planning is now taking

Smithers B.C. place by the decoration task force to make the evening a memorable event.

The nomination process for the Community & Business Awards is now underway. Ballot
forms are available at the following Chamber member businesses: Oscar s Source for Sport; Calderwood Realty; Interior
News; Smithers Lumber Yard; and, the Chamber office. All nomination ballots will be entered into a draw for a trip for two
compliments of HawkAir and a family swim pass compliments of Make Children First. You can also nominate online at
www.tourismsmithers.com/chamber/awards

Nominations can be made in each of the following seven (7) categories:

Citizen/Volunteer of the Year - sponsor: R.W. Calderwood Realty
Someone who works as a volunteer in the Smithers area, involved with the community and offers help, support, and guidance
to community endeavors.

Young Entrepreneur of the Year - sponsor: Oscar’s Source for Sport
Someone (18-29 yrs) involved with community who shows initiative personally, in the workplace and / or through business, and
actively participates in local events.

Home-based Business of the Year - sponsor: Smithers Lumber Yard
Open to a business established in the Smithers area for 2+ years, exhibits apparent business success and actively participates
in promoting local events.

Customer Service Excellence - sponsor: Hudson Bay Lodge
Open to a business or an employee who provides excellent customer service, who is friendly, courteous, and respectful to all
customers and knows their stuff.

Business Person of the Year - sponsor: Vandergaag & Bakker, CGA

Open to a business owner or operator established in the Smithers area for 3+ years who exhibits apparent business success,
is considered a good employer, involved with the community and actively promotes local business/civic/community
organizations, has demonstrated effort to promote region, and displays leadership quality.

Business of the Year - sponsor: Interior News

Open to a business established in Smithers area for 3+ years that provides
expertise in its field and is recognized as professional, personable, well-run, reliable,
with quality customer service, considered a good employer, markets and advertises
effectively, and is actively involved in the community supporting local business/civic/
community organizations.

Family Friendly Business of the Year sponsor: Make Children First

Open to businesses whose facility is conducive to families and children; have shown
community commitment to children and families by showing leadership through
support of initiatives which support children and families; or they have policies in
place which enable families to balance life and work responsibilities.
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Your chamber again coordinated its annual trade show this past April 13 15. As it other years,
this event proved to be an important showcase for small business in our area. In particular, new
businesses in our area used the 2007 Northwest Trade Expo as an opportunity to tell the public

that they are open for business . With over 4500 p eople in attendance, the marketing power of the
Trade Expo is one of the best marketing values that a new business can take part in.

In an effort to off-set some weaker aspects of the 2006 trade show when net revenues fell below
projected levels, the Trade Expo planning team made some change for the 2007 event. Besides
changing the name to 2007 Northwest Trade Expo , a new display company was used--Central
Displays of Prince George. Combining a new look along with placing the stage at the end of the
arena instead of the middle, proved to be a successful decision. We received a lot of positive
feedback about the new look from both exhibitors and guests.

Susan is now taking reservations for the 2008 Northwest Trade Expo. Discounts of up to $100 on
your booth are available if you re a Chamber member and you register before the early bird
deadline .

David Walker, 10 years old, of Smithers was the grand
, & prize winner at the 2007 Northwest Trade Expo. David
“#= received of a rafting ride on the Bulkley River. Our
grand prize was compliments of Main Current Rafting
& of Smithers. Kevin Knight, owner operator, re-located
¥ to Smithers about two years ago from Edmonton. | feel
the chamber s Trade Expo was very helpful to my
business, said Kevin. | was able to network with other
local business owners and gained some valuable
== exposure for my business. He s looking forward to
_, 1 again be an exhibitor at the 2008 Trade Expo. Main
Current Rafting typifies the kind of businesses that are
now finding the Smithers area an attractive place in
which to re-locate said David McKenzie, President of
the Smithers District Chamber of Commerce. And by taking part in our chamber s Northwest Trade
Expo, they get broad exposure which can jump-start their business.

i ; David Mackenzie presents a cheque for $642.00 to members
N o Sumesaeme Y == of the Northwest Animal Shelter, this year s recipients of the

HAMBER OF COMMERCE  —L
1 b

e e LW Al el Northwest Trade Expo s daily 50/50 draw.
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The monthly Chamber
lunches continue to get
great attendance.

Member Appreciation Barbecue held June 20 on
the front lawn of the Chamber office. When it rains,
you have to improvise some rain gear!

Gary
Hanson
and

Peter
Moonen
speaking at
the Wood
Council
Seminar.

As one of his last tasks
before retirement, Brian puts
together information for
visitors on events at the BV
Exhibition.

Two of the three moose that
bedded down behind the
Chamber office this past
winter.

Krystal helping a visitor plan
her route.
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One of the common goals of the tourism industry is to
induce visitors to stay one more night . Although
simplistic in theory, it is a powerful revenue generating
tool for the tourism industry, particularly the food/
beverage and accommodation sector.

Our Chamber of Commerce wanted to do more to
support small business. We seized upon the idea of
moving out of our chamber office and Visitor Centre and interacting more with our guests. Buy doing
so, we could achieve a triple header , that is, help our guests maximize their stay in the Smithers
area, promote to our guest the services of many of our small businesses and chamber members
and, demonstrate to the community the work that the Chamber of Commerce does.

VIBE stands for Visitor Information Bettering our Economy . Through the generous sponsorships of
small business, a specially marked van moves throughout the area during the visitor season. By
engaging and helping visitors become aware of the attractions and services in our area, we hope to
induce them to stay one more night .

Our VIBE coordinator this year is Paula Willis. Paula is a former Visitor Information Counsellor,
having worked at our Visitor Centre in 2003. She is now about to embark on a post-graduate degree
at Oxford University in the UK. Paula brings a strong planning and development background to the
VIBE. She has contributed to formalizing the program and clarifying some of its goals and objectives.
As a result of her work this year, we see the program continuing even stronger next year.

We would like to thank the sponsors of our 2007 VIBE program:

Bulkley Valley Insurance Services Rayz Board Shop

Glacier View RV Park Randy s Image Design

Fireweed Motor Inn Truscott Fowler Financial Services
The Peak HawkAir

Storknest Inn McBike and Sport

Elaine s Unique Gifts & Home D@cor Coast Mountain GV

Capri Motor Inn CIFW

Main Current Rafting Florence Motel

Colin Bruintjes, CGA Pharmasave

Boston Pizza Fitness Northwest
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Your Chamber of Commerce operates the Visitor Centre through a contract with the
Town of Smithers and in cooperation with Tourism BC. Our contract with the Town
provides operating funding for our building and some of the services and wages that we
provide. Another source of minor funding is Tourism BC which funds our Visitor Centre
as part of the Tourism BC ‘network’ of Visitor Centres throughout BC. In return for this
funding, we comply with certain criteria that Tourism BC has established, e.g. uniforms,
training, Visitor Centre material, statistical reporting, signage, etc.

Here is our hard-working, friendly and knowledgeable staff for the 2007 visitor season:

Memory Cunningham, 16, Visitor Centre Counsellor — Grade 11 student at
Smithers Secondary School

Amanda Glaim, 17, Visitor Centre Counsellor/VIBE Assistant — Grade 12 student
at Smithers Secondary School

Krystal Nikal, 18, Visitor Centre Counsellor - Grade 12 student at Smithers
Secondary School

Paula Willis (VIBE Program Coordinator), 23 - Graduate student at Oxford
University in the UK.




