
 
Summer has come to a close 
and we hope everyone had a 
successful busy summer.  We 
can look forward to fall and win-
ter with all of our fishermen and 
hunters coming into the area and 
we hope that everyone will make 
them welcome as they are an 
important part of our tourism 
business. 
 
The past few months have been busy for the chamber with the 
board working on many projects to benefit the community.  I 
was able to attend the annual AGM of the BC Chamber and the 
reception that Smithers received was outstanding.  The BC 
Chamber is very much aware of Smithers and area and is 
working hard with the BC Government to make sure our needs 
are being presented.  For example Highway 37 upgrade of the 
electricity along the corridor so that the future of mining in the 
area will continue.  In this regard I was able to tour the Kemees 
mine along with two other director, chamber staff, members of 
our city council and Telkwa’s.  We were given a complete tour 
of the current mine and in the afternoon we were flown by heli-
copter to their new north site.  This new project is very impres-
sive and we should all support them in this new mine. 
 
The week of October 16th to 21st was SMALL BUSINESS 
WEEK.  We will had several seminars and speakers through 
out the week at many different locations and we hope you at-
tended as many of these seminars as possible. 
 
The week wound up with our Community and Business Awards 
banquet on October 21st at our beautiful golf course. Nadina 
Community Futures, a co-sponsor, and ourselves presented 
several awards to businesses and community leaders.  This 
was a fun evening with excellent hordouvers available all eve-
ning, silent auction items and the opportunity to mingle and 
promote your business.  Mark this important function on your 
calendar for next year when again you will have the opportunity 
to nominate and vote for your favourites. 
 
Your chamber hopes all of you have a safe and successful fall 
and winter.  Christmas will be upon us all too quickly and the 
town will look as beautiful as always.  Do not forget to support 
your local businesses through the 2006 Christmas season. 
 
The chamber of commerce is here to serve you and we wel-
come your comments and suggestions at all times. 
 
David McKenzie 
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“We are the voice of business, 
providing pride and growth in our 

community.” 
 
 

 
 
 
Smithers District Chamber of Commerce 
1411 Court Street 
Box 2379 
Smithers BC V0J 2N0 
CANADA 
chamber@TourismSmithers.com 
Phone: 250.847.5072 
FAX: 250.847.3337 
 
2006/2007 Board Members  
 
David McKenzie (President) — Sandman Hotels 
Debby Meissner (1st Vice President) — Individual Member 
Jamie Cox (2nd Vice President) — Ski & Ride Smithers 
Glenn Bandstra (Treasurer) — Frontier Chrysler 
 
Brian Atherton — Individual Member 
Michaela Bork — Silvern Lakes Trail B&B 
Denny Broza — Standard Radio (CJFW) 
Mark Edwards — Northwest Community College 
Linda Hanson — Old Ranger Station Gallery & Gift Shop 
Jason Krauskopf — Rayz Board Shop 
Scott Loptson — McElhaney Consulting 
Scott Olesiuk — Glacier Toyota 
 
Chamber Staff  
 
Year Round staff: 
Brian Burrill—Manager 
Susan Randrup—Tourism/Administration 
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In the last edition of Chamber Chatter 
(May 2006), I spoke of world events that 
can swiftly affect our economy. Using 
examples of the SARS epidemic of 2003 
and the World Trade Center attack of 2001, I traced how 
the tourism industry in Canada was set back by a few 
years by each of these singular events. We can insulate 
ourselves from the impact of these events, to some 
degree, and in many ways, our community has done this 
either through design or good fortune. 
 

Progress in furthering our economic stability is evident in 
a number of new plans which are now in the making. 
Money received from the government of BC through the 
Union of BC Municipalities has been earmarked for a 
‘conceptual plan’ for a new ‘visitor centre’. Not to be 
confused with the current “Visitor Centre” operated by 
your chamber of commerce, the terms of reference call 
for a multi-purpose complex that will serve a wide variety 
of visitor needs. This includes a “Visitor (info) Centre but 
also may include a reservation office, retail space, First 
Nations art gallery, community library and, perhaps, the 
BV Museum. There is no obligation by the Town of 
Smithers to proceed with the results of this plan. 
However, it may give credence to expanding our visitor 
services in order to take advantage of expected 
increases in tourism in the years leading up to and 
following 2010. 
 

In late August, Smithers took the first step in its 
involvement in the “Community Tourism Foundations” 
program. Smithers is one of BC’s first communities to 
take advantage of this program funded through Tourism 
BC. It’s meant to help communities develop a range of 
tools, proven resources and customized destination 
marketing material. More information on the August 28th 
workshop will be available on the Town’s website and 
through their quarterly “Gazette”. 
 

The Smithers “VIBE” van is another way in which our 
community is looking at ways of increasing economic 
development. Standing for “Visitor Information for 
Bettering our Economy”, the VIBE van was a pilot project 
of the Chamber of Commerce intended to test the 
effectiveness of taking visitor services to the visiting 
public.  
 

Final results of the pilot project are not yet 
compiled, but early assessments showed that the 
‘’mobile’ visitor centre was well received by the 
public and, at the same time, provided a lot of 
public exposure for the chamber of commerce. As 
for the future of the “VIBE”, this will be reported to 
chamber members via our weekly email ‘blast’. 
 

As in past years, our chamber will recognize 
excellence in business and in community work 
during Small Business Week and culminating with 
our “Community & Business Awards” on 
Saturday, October 21st. New this year was a 
partnership with Community Futures 
Development Corporation of Nadina.  Not only 
were they supportive of our event as in past 
years, but Nadina also presented a number of 
awards for participants in their employment 
programs. This event was also supported by the 
Business Development Bank of Canada, the 
originators of “Small Business Week”. 
 

And finally, a special thanks and good-byes to our 
Visitor Centre staff who have now completed their 
visitor season terms. Thanks to Jake Jenne, 
Dianna Namox, Ramona Naziel and Renee 
Reitsma.  
 
Brian Burrill 
Manager 
 

   Special thanks to    
   Maria Pacheco,  
   our ‘office   
   assistant’ who  
   does many hours  
   of volunteer work  
   with the chamber,  
   helping us out  
   when business  
   gets too hectic. 
 

 

����
��	�
������
���	�
����
��	�
������




 

�����������		���
October 2006                                                                                                                                                                                      Page 3 

 
As Compliled by the Better Business Bureau of Mainland BC 

 
VANCOUVER:  Scam artists are always adding new twists and finding more victims.  The adage that 
“if it sounds too good to be true, it probably is” applies today more than ever. The best way to protect 
yourself is knowledge – know the danger signs and exercise caution at all times. The following list, 
developed jointly by the Better Business Bureau of Mainland BC, the Competition Bureau of Canada, 
and the Business Practices and Consumer Protection Authority of BC, is designed to alert the public to 
the trendiest and most sinister scams. 
 
         1. Internet Fraud 
         2. Identity Theft 
         3. Fraudulent Telemarketing 
         4. Cheque / Overpayment Schemes 
         5. Home Repair Scams 
         6. Unscrupulous Moving Practices 
         7. Bogus Health & Wellness Claims 
         8. Bogus Charities 
         9. Deceptive Vacation Schemes 
        10. Lottery & Sweepstake Fraud 
 
For details on each of the “Top Ten Scams” go to: 
 
http://www.bbbvan.org/top_10_scams.php 
 
Whether or not you think you’re a subject for ‘fraud’, take the following ‘fraud quiz’ to see where you 
stand: 
 
http://www.abcfraud.ca/ 
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BV Inbound Management  Bulkley Valley Wholistic Practitioners Canyon Creek Ventures 
Contact:  Tammy DeEllion  Contact: Phillipa Beck   Contact: Roger McColm 
PO Box 3819    1224 Aveling Road   Box 3939 
Smithers, BC  V0J 2N0   Telkwa BC V0J 2X3   Smithers, BC   V0J 2N0 
tammy@hakai.com   p_p1225aveling@telus.net   info@canyoncreekbritishcolumbia.com 
 

Norton’s Green Publishing  Poplar Park Farm B&B   Robber’s Roost Motel 
Contact: Aileen Norton Swift  Contact:  Kathy Larson   Contact: Rob Platje 
Box 3226    Box 23, Site M,  RR #1   Box 775 
Smithers BC V0J 2N0   Hazelton, BC   V0J 1Y0   New Hazelton BC V0J 2J0  
Nortons.green@yahoo.ca   ppf@bulkley.net    stay@robbersroost.ca 
 

Smithers Public Library   Tales & Ales U-Brew   Two Rivers Lodge 
Contact: Boyd Brown   Contact:  Mike O’Sullivan   Contact:  Jane Matthews 
Box 55     Box 4111    Box 291 
Smithers BC V0J 2N0   Smithers, BC   V0J 2N0   Telkwa, BC   V0J 2X0 
kanderson@smitherslibrary.ca  sharon_o@telus.net   info@tworiverslodge.ca  
 

Vocational Support Services  Wayne Kindrat Contracting 
Contact:  Leslie Olson   Contact:  Emily or Wayne Kindrat 
Bag 5000    Box 42 
Smithers, BC  V0J 2N0   Telkwa, BC  V0J 2X0 
Leslie.olson@northernhealth.ca  wekin@bulkley.net 
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Poplar Park Lodge was established 20 years ago although David is a third generation Kispiox Valley resident and 
Kathy has lived in the area for almost 30 years. In the beginning the primary purpose was to look after the clients of the 
local steelhead guides but has since expanded to include non guided clients as well as business travelers and tourists.  
�
We offer all meals, laundry service, airport and bus or train pickup and shuttles for steelhead fishermen's vehicles. We 
sell fishing licenses and steelhead flies and rent pontoon boats and watermasters.  We also have many miles of cross 
country trails and can arrange a variety of summer and winter activities for guests.  
�
Our B&B is a working certified organic farm on the banks of the Kispiox River and  some of the best fishing holes are 
right out our back door.  
�
We joined the Smithers Chamber because there wasn't one in Hazelton 
and felt that being a Chamber member would be an advantage to our 
business. We hope to organize more Hazelton area businesses to be-
come members of the Smithers Chamber.  
�
David & Kathy Larson 
Poplar Park Farm and B&B 
Box 23 Site M RR#1 
Hazelton B.C.  V0J 1Y0 
Ph. 250-842-6406    Fax 250-842-6412     
Email. ppf@bulkley.net   website:  www.kispiox.com/poplarpark �
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ROBBERS ROOST MOTEL AND LODGE  
Rob and Marjon Platje started operating in April of this year. The business has been in existence un-
der other management for 19 years. 
 
“We always had the desire to be our own boss. It is so much more rewarding to be able to improve 
the business where we think it needs improvement instead of following someone else’s orders. And 
it’s a bit of an adventure too.” 
  

The Robbers Roost Motel and Lodge is located in New Hazelton. Their service is providing accommodation to tourists, travelers and 
workers in the area. Rob and Marjon push themselves to a high level of service and housekeeping and they get a high percentage of 
return clientele.  One of the comments they get on a regular basis is that guests have a “home away from home” feeling. A bigger 
comment is hard to think of!  
  
One of the goals for their business is to try and take the motel to the next level by re-investing and improving, and of course improve 
the business--money wise. They see both goals as very realistic, given the expansion in Prince Rupert and the economic develop-
ment that is going on in the Hazelton area. 
 
They joined the Smithers District Chamber of Commerce as it’s a unique opportunity to get in touch with other (local) businesses and 
to promote their own business.   
  
Robbers Roost Motel and Lodge 
PO Box 775, Highway 16 
New Hazelton, BC  V0J 2J0 
Phone: 250 842 6916   e-mail: stay@robbersroost.ca�
1��I�!!!-�
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TALES AND ALES U-BREW  
Partners Malcolm MacMillan and Mike O’Sullivan started Tales and Ales U-Brew in 1990. It was an idea born on a trip moving Mal-
colm back to Smithers. Malcolm had been living in Kamloops and was a regular customer at a u-brew in Kamloops. It was thought 
through and decided that this was a business that they could have fun with. They were told that it could not be done in Smithers be-
cause there was not the population here to make it go, so that is where the Tales part of the name Tales and Ales U-brew came 
from.  At the beginning they had a used books section in the store, but it was not long before they started running out of room for the 
books. In a very short time they became one of the top ten u-brews in the province. Their success was based on the atmosphere that 
they created and the customer service they provided. 
 

The U-brew is a place where you can come and make your own wine, beer, cider, coolers or champagne on premise. They also sell 
retail supplies for all brewing needs. These days there are legalities to brew on 
premise.  The customer must start the product themselves and bottle as well and 
sing forms to say that it is for personal use only. Malcolm and Mike’s business 
has always been customer oriented, with service and knowledge as a must.  
  
Their goals are to continue to grow, to be innovative and to have fun. 
 

The reason they joined the Chamber of Commerce is to be part of the business 
community. 
Tales and Ales U-Brew 
1321B Queen Street 
Box 4111 
Smithers BC 
Phone: 250-847-4447 
Email: ubrewta@telus.net 
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Human Resource Tip #10 
by HRSDC Web Site 
 
SKILL USE   
By and large, people want to feel that they are able to use their skills and abilities at work. However, more 
than one in four Canadian workers report that their job does not offer them this opportunity. This detracts 
from their job satisfaction. Furthermore, if Canada is trying to create a ‘knowledge-based economy’, then this 
gap between the skills available and actual skill use on the job should be cause for concern. 
  
Just over one-quarter of employed men and women in Canada feel overqualified for the work they do, based 
on their experience, education and training. Such views are especially prevalent among young workers, 
many of whom work in entry-level or ‘student’ jobs in parts of the service sector that do not require extensive 
skills. But over-qualification is not just a youth problem, as more than one-fifth of adults believe that their 
skills exceed what’s required in their job. 
  
Feelings of over-qualification are more prevalent among paid employees than self-employed individuals, 
likely reflecting the fact that the latter have more control over the work they do. 
 
OPPORTUNITIES FOR SKILL DEVELOPMENT   
There is wide agreement today that the skills and knowledge of our workforce are the key to our future 
prosperity. An innovative economy and rising standard of living depend on how effectively we develop and 
use each and every worker’s talents. 
  
It is a positive sign that more than four out of five Canadian workers agree or strongly agree that their job lets 
them develop their skills and abilities. Yet this still leaves close to one in five workers lacking adequate 
opportunities for skill development – a serious concern for an increasingly knowledge-based economy. 
 
It is worth considering how much emphasis to place on skill development. Is it sufficient that 29 percent of all 
workers "strongly agree" that their job lets them develop their skills and abilities? Should this figure be 
higher, and if so, by how much?  Firms that provide greater opportunities for ‘people development’ (what 
governments and employers often refer to as ‘human resource development’) reap the benefits of this 
through improved performance. And workers whose jobs, and employers, enable them to develop their 
potential are more satisfied and effective in their work. In short, skill development is a ‘win-win’ situation that 
benefits both employers and workers. 
 
 …………..Continued on page 9 

 



�����������		���
October 2006                        Page 9 

Human Resource Tip #10 con’t. 
 

In spite of the generally high level of skill development reported, perceived opportunities to develop one’s 
skills are not evenly distributed across the workforce. For example, young people are less positive about 
their prospects for skill development than are older workers, with one-quarter of them saying their job doesn’t 
provide much opportunity in this regard. This likely reflects the predominance of young people (many of 
whom are still students) in sales, service, and other entry-level jobs that require only basic skills. 
 

WORKPLACE TRAINING   
With the rise of a "knowledge-based economy" in the past several decades, Canadian workers understand 
the importance of keeping their skills current. Encouraging this life-long learning recently has become a high 
priority for governments across the country. 
  
Just under half of workplaces surveyed in 1999 provided on-the-job training, according to management’s 
records (45 percent). One third of Canadian workplaces provided classroom job-related training (31 percent), 
while about one in five provided subsidies for training outside of work (22 percent). 
 

DO WORKERS GET THE TRAINING THEY NEED? 
Having the opportunity to develop existing skills and learn new ones is important to a workers’ career 
development. At the same time, it builds an organization’s reservoir of knowledge and skill. So it’s important 
to ask: Do Canadian workers get the training they need to be effective in their jobs? The answer to this 
question has clear implications for the performance of the firm and for the overall strength of the economy. 
Asking yourself this question, you may answer that you have received adequate training to enable you to do 
your job well. If that’s the case, you are not alone. While the majority of Canadian workers give their 
employers a passing grade in terms of providing adequate training opportunities, many do not. 
 

Three quarters of those surveyed agree or strongly agree that the workplace training offered to them is 
adequate, another one in four say they do not receive necessary training. Although there are gender 
differences, these are minor, with 27 percent of men and 22 percent of women indicating that they receive 
poor workplace training. 
 

While younger workers have fewer training opportunities than older workers, they are more positive in their 
assessments of this training. So fully 85 percent of young workers agree or strongly agree with the statement 
that they receive adequate training to perform their job well. The same is true for less than three quarters of 
those 25 and over. Similarly, only 15 percent of those in the youngest age group express dissatisfaction with 
the training they receive from their employer, a sentiment expressed by 26 percent of respondents over the 
age of 25. 
 

It is also useful to note that there are few differences between employees and the self-employed. What 
makes this finding interesting is the fact that most employees have their job-related training provided or 
sponsored by their employer. In contrast, self-employed individuals are on their own when it comes to 
obtaining training. 
 

There are several possible explanations for variations by age. For starters, many young people work in low 
skill jobs, such as in retail and service firms (see below) which often require little training. Moreover, being 
among the newer participants in the labour market, these young people would be the main participants in 
employer orientation training – one of the most common forms of workplace training. Furthermore, because 
young people possess limited work experience, any amount of training will tend to be seen in a more positive 
light as helping contribute to their marketable skills and improving their prospects for finding future work. 
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With the Chambers Plan 
group insurance for your small business 

 

 you  choose the coverage. 
 you  control the cost. 

Pacific Employee Benefits Ltd. 
Larry Truscott, CFP CLU ChFC RHU 

 

Phone:  (250)847-2883 or toll-free 1-877-422-4209 
Fax:  (250)847-0280 or toll-free 1-888-787-0727 

Email:  pacificeeben@telus.net 
 

Your business lets you turn to group benefits as a cost-effective, tax-effective way to pay unexpected bills – like 
health and dental expenses.  The best group benefits for small business are available exclusively through the Cham-
bers of Commerce Group Insurance Plan®.  One affordable monthly premium can look after your medical and dental 
bills, continue income if you become disabled, and pay life insurance benefits. 
 
What’s different about the Chambers Plan?  Whether you’re a one-person firm or have 50 employees, the Chambers 
Plan provides custom  benefits.  Over 20,000 firms are covered today, each with a benefit program based on the 
owner’s choices.  That means 
 

 

�� Tax-effective expense control.  Why pay your own dental and health bills with after-tax take home dollars? 
��  

Top-up benefits for owners and executives.  You can cover services like laser eye surgery and adult ortho-
dontics. 

�� Attracting quality employees.  Keep your company competitive with this important component of employee 
compensation. 

 
With the Chambers Plan you get fast, accurate claim payment and outstanding service.  There’s no complicated 
administration.  In fact, if you want, you can manage your plan over the internet. 
 
We are the exclusive local agents for the Smithers Chamber area.  Call to tell us about the kinds of coverage 
that interest you and what you want a benefit plan to accomplish for your company.  Then we will build a custom 
recommendation based on your objectives. 
 
Let’s put the Chambers Plan to work for you! 
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Transition Planning 
  
Are you planning to retire or to move on to other business ventures? Have you identified a successor? Next to 
starting a business, deciding how you will exit may be your most important decision. 
 
What can transition planning offer you? 
It can help you identify potential opportunities and options, find solutions, and provide a smoother transfer. 
Benefits may include: 
 

An action plan for how and when your business will be transferred—and to whom 
Renewed commitment from your management team and stakeholders 
Clear management focus and well-defined future direction 
Enhanced communication between entrepreneur and successor 
Preserving and growing shareholder equity 
Coaching and executive mentoring 
Establishing a clear financial structure 

 
How BDC can help 
We will help you plan your transition, whether you’re passing the company on to family members or internal 
staff, selling to outside interests or looking for a buyer. 
 
Our approach focuses on maximizing the value of your business and stakeholder interest. We will help define, 
develop and implement a plan that ensures the ongoing growth and success of your business. We will also: 
 

help clarify your objectives and those of other potential successors 
take a look at your business and exit strategy options 
review and evaluate the existing financial resources and structure of your business 
help you decide who will take responsibility for the future of the business 
identify training and development gaps 
help resolve internal conflicts and confusion 
set up a transition committee or a period of co-management to facilitate transfer of 

knowledge 
develop a transition plan 
coordinate legal and fiscal aspects of the transfer 

 
For more information about ‘Transition Planning’, contact Rich Toomey (“Have Briefcase, 
Will Travel”) at the Terrace branch of the Business Development Bank of Canada  
1.800.663.5035. 
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A Message from Minister Thorpe, Minister of Small B usiness 
and Revenue 




 

It’s been a few months since I last wrote so I thought I would take the opportunity to tell you what I’ve been 
up to and what’s ahead in the coming months. I hope you all had a good summer and enjoyed and explored 
British Columbia – or as I like to refer to it as the Best Place on Earth. 
�
In July, I had the pleasure of speaking at the Sooke Chamber of Commerce Chamber dinner. It was a great 
evening and I’d like to thank the Sooke Chamber for the opportunity to address their community. The Sooke 
area is a great example of how British Columbians are benefiting from our booming economy and this was 
certainly brought to my attention seeing all the construction and development in the area. 
�
I also spent some time at Ace Hardware in Westside reminding British Columbians on our provincial sales tax 
exemption on building materials and equipment used to conserve energy. This program, in effect until March 
31, 2007, includes materials like window film, weather stripping, caulking materials, as well as with energy 
efficient furnaces, boilers and heat pumps. With cooler, fall temperatures just around the corner, I encourage 
all of you to take some simple and inexpensive steps to reduce your energy consumption and your bills. 
�
In late August, Penticton-Okanagan Valley MLA Bill Barisoff and I announced $40 million in long-term 
funding to support the proposed South Okanagan Events Centre in Penticton. This new facility will house 
future world-class sports and cultural events and provide top-notch leisure facilities for residents in the South 
Okanagan. This project is also expected to create 900 person-years of employment during the two years of 
construction, as well as adding about $30 million to the local community during the construction phase. 
�
Looking ahead, our government will once again recognize small businesses’ enormous contributions to the 
success of our communities, during Small Business Week, October 15 to 21. British Columbians have more 
reasons than ever before to recognize and celebrate this thriving sector. Our small business people and their 
employees are a driving force in British Columbia’s economic revitalization, and our government continues to 
work in partnership with them to make British Columbia the most small-business-friendly jurisdiction in 
Canada. 
�
I look forward to working with all of you in the coming months as we continue to make British Columbia the 
best place on earth to live, work and raise a family. 
�
Best regards,��
�
Hon. Rick Thorpe��
Minister of Small Business and Revenue��
Minister Responsible for Regulatory Reform 
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Wayside Service – Harley Davidson Dealer 
 

Have you ever dreamed of winding down a mountain road to the throaty sound of a Harley Davidson? 
 
You may not have this fantasy but lots of people do. And to give people a real-
life glimpse of what it’s like to ride a Harley, Wayside Service hosted the 
“Harley Davidson Demo Truck” on September 6th. The truck is a massive 
tractor/trailer able to hold up to a couple of dozen models of Harleys. Steve 
Graf, owner of Wayside Service, had 37 people take a demo—34 males and 3 
females. Surprisingly, the average age was 49 
years old. So much for the idea that riding a 
motorcycle is the pastime of the young and 
wild! Of the 34 people taking the demo, 20 of 
them are previous Harley owners, perhaps 
interested in the new models and some of the 

newer colors available. Mr. Graf feels that at least 10 of the demo takers are 
seriously considering buying a new bike. 
 
What is behind the increasing popularity of riding a motor-cycle, especially a 
Harley Davidson? Steve attributes some of the recent increase in bike sales to the declining strength of the 
US dollar. As an example, a premium bike that a few years ago sold for $28,000 now sells for about $23,000. 
There is also a much wider variety of bikes and accessories, appealing to all tastes and sizes. Much of the 
marketing is also aimed a female bikers. 
 
“Quick Facts” about chamber member Wayside Service: 
Owner: Steve Graf 
Employees: 9 full-time; 3 part-time 
Length of time in business: 21 years 
History: Wayside Service building started as a BA gas station in 1961. 
Camen Graf, Steve’s father, started a Kal Tire business in the early 
1970’s, later expanding to Houston and Hazelton. The premises became 
a Harley Davidson dealer in 1985. 

 
 
Drop by the Wayside Service and 
mention to Steve that you saw his 
story in the “Chamber Chatter”. You 
might end up going home on that 
new Harley instead of the Plymouth 
K-car. 
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A World Without Boundaries, Open to New Markets 
 

The theme of Small Business Week 2006, “A World Without Boundaries, Open to New Markets” is a timely reminder of 
the important role BC will play in the future economic prosperity of Canada.   
 
We stand at a critical juncture where the right decisions and investments will create economic opportunities for a 
generation and beyond.  These opportunities are driven by a seismic shift in global economic geography as the growing 
strength and vitality of Asian economies, particularly India and China, presents BC with the opportunity of a lifetime.  
Whether BC is able to capitalize on these opportunities will rely on the ability of BC’s entrepreneurial community, 
signified by our thriving small and medium sized businesses community, to adapt to this new reality. 
 
For the small business sector in BC to be able to drive our future economic prosperity will require chambers of 
commerce to be adaptive to the requirements of small business as they look at exploring new opportunities and new 
markets.  This should be nothing for chambers to fear; indeed this is an opportunity for chambers to distinguish 
themselves from the competition by asking themselves a couple of simple questions, “What does this mean for our 
community?  How do we take advantage of this opportunity? Are our members prepared for the new opportunities?” 
 
If chambers can answer this question with vision and a strategy for what their community will become they can 
provide a leadership role in building a healthy, vibrant community. 
 
It is within this context that we should celebrate Small Business Week as a welcome reminder of the importance of 
small business to the province and to chambers of commerce.  The chamber of commerce is the natural home of small 
business giving us a significant competitive advantage in understanding the needs and challenges facing this critical 
sector as it looks to collectively punch above their individual weight. 
 
Chambers must use Small Business Week as an opportunity to engage with the business community on its strengths 
and expectations for the future.  As many communities become increasingly concerned for their future as they face the 
uncertainty of a slowdown in the US, a still rampant pine beetle, volatile commodity prices, and a plummeting lumber 
price,  a vision to capture new opportunities will ensure the chamber is seen as a leader by engaging community and 
business leaders on the future of their community.  
 
Chambers of Commerce owe it to themselves, their members and their community, to ensure that Small Business Week 
begins a process of engagement and dialogue on the new economic realities and opportunities that face an open trading 
jurisdiction such as BC.  Small Business Week provides a platform that allows members and the wider community to 
gain awareness of the importance of the Chamber of Commerce to the civic, social and business climate that builds a 
thriving community as well as recognizing and celebrating the unique benefit of the chamber network across the 
province and across the country. 
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The chamber awarded its annual “Community & Business Awards” at an event held October 26th at the Smithers Golf & Country Club. 
About 120 members, guests and award nominees attended. The event included a cocktail party, food, live and silent auctions and, of 
course, the awarding of the business awards. Supporting this event were the Community Futures Development Corporation of Nadina 
and the Business Development Bank of Canada. 
 

And the Winners for 2006 are……….. 
 
Home-Based Business of the Year: Smithers Guesthouse, Tina and Hans Rodinger 
Award Sponsor: Smithers Lumber Yard 
Citizen/Volunteer of the Year : Matt Davey 
Award Sponsor: Calderwood Realty 
Young Entrepreneur of the Year:  Christi Mulder, Smokescreen Graphics 
Award Sponsor: Oscar’s Source for Sport 
Customer Service Excellence:  Smithers Sausage Factory 
Award Sponsor: Hudson Bay Lodge 
Business Person of the Year:  A tie - Peter Krause (McBike & Sport) & Jason Krauskopf 
(Rayz Board Shop) 
Award Sponsor: Vandergaag & Bakker, CGA 
Business of the Year:  BV Credit Union 
Award Sponsor: Interior News 
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Hans & Tina Rodinger being presented the Home-Based 
Business Award by Willie Hofsink of Smithers Lumber 
Yard. 

Craig Lester, accepting Matt Davey’s Volun-
teer of the Year Award from Casda Thomas 
of R.W. Calderwood Realty Christi Mulder, Smokescreens Graphics, accepting 

her Young Entrepreneur of the Year award from 
Marge and Bronson Hidber of Oscar’s Source for 
Sports. 

Oh behalf of the Hudson Bay Lodge, Chamber 
President, David McKenzie presents Fred & 
Teresa Reitsma and staff from Smithers Sau-
sage Factory their award for Customer Service 
Excellence. 

John Bakker from Vandergaag & Bakker presents co-winners Peter 
Krause and Jason Krauskopf their awards for Business Person of the 
Year. 

Cindy Stucklberger, Branch Manager and staff from the Bulkley 
Valley Credit Union are presented their Award for Business of the 
Year from Heather Gallagher, a representative from the Interior 
News. 
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Old Church Opening– Broadway & King Street 
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Member Appreciation Barbecue held June 21 on the front 
lawn of the Chamber office.   

Gladys Atrill, Tourism Coordinator for the 
Town of Smithers speaking a Chamber 
monthly lunch meeting. 

New signs for the Visitor Infor-
mation Centre and the Chamber 
to tie in with requirements from 
Tourism BC.  All official Visitor 
Centre are changing their signs.  
The large i will make visitors 
centres more identifiable to visi-
tors from around the world. 

The building 
also received 
a look with a 
new paint job 
to tie in with 
the colour 
scheme. 

Summer student, Renee Reitsma in front of 
the ViBE van.  “Visitor Information Better-
ing our Economy” was a pilot project this 
summer to bring the information out to the 
visitors. 

MP Nathan Cullen 
Mayor Jim Davidson 
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A&W Restaurant  (Jeanette Church, operator)—celebrated its 50th anniversary on August 2nd with 
“Cruisin’ the Dub”. Members of the Bulkley Valley Cruisers displayed their vintage cars in the A&W 
parking lot. Way to go, A&W!! 
 

 
Archetype Enterprises (Tom Grasmeyer, operator)—Tom is working on a 
large project of the Ministry of Education’s “Industry Trades Authority”. It’s 
an ‘educators’ Resource Kit for Trades’ and is aimed at grades six through 
nine. 

 
Aspen Motor Inn  (Ed Love, Manager)—The construction that you see at the Aspen Motor Inn 
will contain two outdoor dining patios. Railings and rock work are still to be done. It’s expected 
that the patios will be in operation by next summer. Further renovations are planned for the 
interior of the restaurant and the banquet room. 

 
R.W. Calderwood Realty —There have been a few staff changes—Jo Ann 
Groves is no longer with the company. Jeremy Penninga will be leaving 
Calderwood Realty at the end of October to pursue other interests. 

 
 

Community Futures of Nadina  (Sharon Robertson, assistant manager)—Kim Martinsen has left 
CFDC and is now the Food & Beverage Manager for Ski & Ride Smithers. 
 
 

Evergreen Industrial Supplies  (Tyler Ferster, operator)— Evergreen has moved from Tatlow Road to 2924 A Highway 
16 East. They are now Bombardier dealers, handling SkiDoo snowmobiles and CanAm 4-wheelers. Evergreen Industrial 
Supplies also now handles generators and welding equipment. 

 
Government Agent’s Branch (Provincial Government) —A wide range of services are 
available through the Government Agent’s Branch in the Smithers’ “Access Center”. For a 
complete range of services, please go to  ��%I@@!!!-�
"�������� ���-�
�@ ���@��!�-% %J
$K��*�O���  

� �
Hudson Bay Lodge (Bonnie McCreary, General Manager) —Bonnie reports that they are renovating 
10 rooms at the ‘Lodge’. All furniture for the new rooms is manufactured in BC by True North of Abbots-
ford. In November, they will be doing a major renovation of the coffee shop. All food services at the 
Lodge are now managed by the former owners of the popular “Hummingbird” restaurant in Hazelton. 
 

McBike & Sport (Peter Krause, Owner) Peter Krause was named co-winner of the “Business 
Person of the Year” at the “Community & Business Awards” event held October 26th at the 
Smithers Golf and Country Club. 

�
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McDonald’s Restaurant —The new owner of McDonald’s Restaurant in Smithers is 
Shane Doodson. Shane has worked for McDonalds for the past 18 years, mostly in 
the Maple Ridge area. He has been restaurant manager for 6 different McDonald’s 
property in his career. Shane is joined in the business by his wife Sasha. They are 

looking forward to meeting other chamber members and they invite you to drop by and introduce 
yourself. 

 

Truscott Fowler Financial Services —There have been some changes at Morris 
Truscott Financial Services. Ron Morris, former partner, has now left the company 
and is a ‘long term care specialist’ working with Investors Group and Sun Life 
Assurance, among other clients. Morris Truscott Financial Services is now split 
into 2 companies—Truscott Fowler Financial Services, which will carry on the 

financial investing work; and, Pacific Employee Benefits, which specializes in group insurance 
(including the “Chamber Group Insurance Plan”) www.pacificemployeebenefits.com 

 
Old Ranger Station Gallery and Gift Shop —Local painter, Martha 
Wertz, has been hired 2 mornings a week to help with programming 
and events.  Wine tasting, CD and book launches, receptions and 

show openings for established and emerging artists are just some of the special events being held to 
showcase local talent.  Artisans will be selling their work at The Olde Fashioned Christmas Craft Fair 
Nov. 4 from 9:00 am  - 4:00 pm.  

 

One Sky—the office at 3768 2nd Ave now has a net-metered solar system 
installed thanks to a grant from the VanCity/Realestate Foundation. Net-

metering (or grid-intertie) refers to feeding excess power generated from a renewable energy system 
back to BC Hydro, through the grid, and receiving credit. We have seen our meter run backwards! 
One Sky is also working on improving policy and financing options for energy efficiency and 
renewable energy, and have a public resource centre for anyone interested in learning more.  
 

Pacific Inland Resources —Long-time manager, Dave 
Walgren, recently left PIR for Hinton AB where he is now 
General Manager of West Fraser’s Hinton Wood Products. 

PIR’s new General Manager is Dean MacDonald. PIR’s beehive burner has been non-operational 
since June 2005. Waste wood is now consumed in PIR’s ‘energy system’ which provides heat for 
their kilns and other energy consuming areas of the mill. Through this system, they’ve reduced 
natural gas consumption to a minimal level. 
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Ski & Ride Smithers —This 2006-2007 winter season is going to be 
remembered as the season of new faces as well as the reunion of “old” 
friends. Over the summer we have worked hard to build a great group of 
professionals to lead the Team through the season. The renowned Bruce 
Stafford will be back to lead the food team after a year off; yes that means 
fantastic food. Remember the fresh soup and buns that he is famous for? 

Bruce can barely wait to get into the renovated kitchen. After a few years away from the ski business 
we are very excited and fortunate to welcome Kim Martinsen to the team or, should I say back to the 
team.  She will be taking on the role of Food and Beverage Manager overseeing operations of the 
Panorama Lodge as well as the Fox’s Den. There are still a few spots to be filled but we are working 
hard to fill them with the best people we can find. 

 
Smithers Golf & Country Club —Now closed for the season. The club 
re-designed part of the front nine with a new 7th hole. With the dry 
summer this year, it was challenge keeping greens in top condition. 

 
Smithers Guest House Hans and Tina Rodinger added some local 
‘color’ with an ‘8 Below’-like mural on their guesthouse. Their husky 
dog, Alsac, plays a prominent role in this mural. Hans and Tina 

recently received an award for Smithers and area “Best Home-based Business”. 
 
Smithers Lumber Yard  Thanks to Willie Hofsink and staff for agreeing to be a sponsor of the 
chamber’s “Best Home-based Business Award”. 
 
Smithers Sausage Factory  Fred Reitsma’s daughter, Renee, worked for the Smithers Visitor 
Centre this summer. Renee was instrumental in the success of the Visitor Centre’s “VIBE” program 
(mobile visitor centre). The Sausage Factory recently received the “Customer Service Award” at the 
recent “Community & Business Awards”. 
 
Smokescreen Graphics  Owner/operator Christi Mulder recently was recognized as the winner of 
the “Youth Entrepreneur of the Year” at the “Community & Business Awards”. 
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